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Letter from  

the Editor  
 

Dear Colleagues and friends, 
 

Welcome to 2012 and 

Happy New year! 
 
 

Another year is upon us and this 

year sees a whole range of new and exciting challenges and 

adventures ahead. 
 

With the global economic situation showing little sign of 

abating for the West, Asia is most definitely the land of the 

rising sun, with the region showing sustainable growth and 

providing many new opportunities for tourism and 

M.I .C.E. business. They say that as one door closes 

another one opens and so at present the great Asian door is 

most definitely open for business! 
 

That being said, the door has not shut tight on the other 

side of the world. It is time for Europe takes a step back to 

re-assess the situation in order to provide a better, tighter, 

more sustainable tourism sector. While in South America 

tourism growth is looking better and better. Nothing stays 

the same, and it would be boring if it did. The secret is to 

make sure you learn from previous events and grow from 

them. 
 

2012 marks an Olympic year, with the 30th Summer 

Olympiad being hosted in the city of London, UK. It is a 

big year for British history too, with the celebration of 

Her Majesty Queen Elizabeth II Diamond Jubilee (60 

years on the throne). 2012 is also a big year for the 

worldôs newest country the Republic of South Sudan, who 

finally achieved independence after 55 years. It is the 

worldôs 193rd nation. 
 

Over the next twelve months, TOURISM AROUND THE 

WORLD Monthly will bring you some exciting new 

features including dedicated pages on key industry sectors 

like óAviationô, óAsiaô, óMiddle East and North Africa 

(MENA)ô, Latin America and M.I.C.E. news as well as 

regular features, market trends, interviews and reports to 

bring you up-to-date with the worldôs largest industry - 

Tourism! 
 

From major global events to the smaller more significant 

events that you have planned during the next twelve 

months, TOURISM AROUND THE WORLD Monthly, 

wishes you a happy, smiley, health and prosperous year 

and one where we can all hopefully find further peace and 

tolerance on a local, regional and global scale. 
 

With best wishes from all the team at your monthly e-

journal, TOURISM AROUND THE WORLD Monthly. 
 
 

Caroline Laspas 

Editor & Co-Founder 
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2012 A Year 
for London 

All countries and cities  look 
forward to new ventures 
and promises in a new 
year, but for the capital city 
of the United Kingdom, 
London, the year of 2012 is  

the start of a big year! Following the worldwide spectacle of 
the Royal wedding of Prince William to Kate Middleton, in 
April 2011, the city of London is already feeling the 
excitement for the next 12 months which includes the 
Diamond Jubilee celebrations of Her Majesty Queen 
Elizabeth II as well as the city hosting the largest sporting 
event in the world, the Olympic Games. 
 

As the New Year started, there is something in the air in 
London that you can almost touch; a sense of excitement at 
the year to come; a feeling you dont often feel. Since the 
Royal fever of the wedding, London has not really calmed 
down much! This yearôs celebrations are just beginning and 
the next 12 months promise to be as splendid as the Crown 
jewels themselves as preparations are ahead for one of the 
most exciting periods in modern British history. HM Queen 
Elizabeth II has been the British monarch for 60 years and is 
the longest lived and second longest reigning monarch 
(Queen Victoria was on the throne for 63 years and 7 
months). The official Jubilee Weekend is from June 2-5, 
2012, a long weekend that will see celebrations centred 
around Buckingham Palace spread out across London, all 
showcasing the best of British tradition. 
 

Six weeks after this event, the final countdown will start for 
the Olympic Games. The countdown clock in Londonôs 
Trafalgar Square has now really become a big tourist 
attraction. For residents of Britain, catching sight of the 
Olympic Torch Relay as it travels around Britain will be one 
of the highlights of the summer, especially as the torch 
plans to pass within óa one-hour journey of 95% of the 
populationô according to Olympic organisers. The Olympic 
Flame will arrive in the UK on May 18, and then embark on 
a 70-day journey around the country, with concerts and 
festivals each night as it makes its way from Landôs End to 
London. 
The 2012 games in London will be the 3rd time the city has 
hosted the games - more times than any other city. The first 
games were held in London back in 1908 and then again in 
post war London in 1948. 
 

The Olympic Park, located in the north east of the city at 
Stratford, is currently the largest construction site in 
Europe. By July 2012 it will be the heart of the city with the 
eyes of the world watching. The stadium and other facilities 
will be connected to the city by a new óOlympic Javelinô line, 
a high-speed shuttle service from Londonôs St. Pancras 

Station to Stratford International Station. The journey will 
take just 7minutes. 
It is anticipated that 4 billion people will watch the event 
and it will attract 15,000 athletes, 20,000 members of the 
media and an estimated 5.5 million visitors, plus 500,000 
overnight visitors to the city. 
 

With such unique events taking place in the capital city in the 
same year, the opportunity to promote Britain in the lead-up 
to the events has not been overlooked by the countryôs 
tourism industry. Hotels, tour operators, transport providers 
and the national tourism board are all heavily promoting the 
opportunities on offer in London and the rest of the UK. 
 

Whether you are in the city during the Jubilee weekend or for 
the Olympics, 2012 is the year you should visit London for 
over the year there will be many events on offer. The 
Olympic celebrations will be centred around the Cultural 
Olympiad Festival 2012, a 12-week arts festival featuring 
some of the worldôs finest artists. The festival takes place 
throughout the UK and concludes on September 9, the final 
day of the Paralympics Games. 
 

This celebratory feel, is also spreading across the capital and 
everyone wants to be involved, with every art gallery, 
museum and exhibition space in town planning a year of 
events that highlight British culture. Hotels and conference 
venues are rushing to finish new properties or 
refurbishments in time to get them into action. 
 

London ós shops are also doing their bit, with shops already 
stocking their shelves with red, white and blue designs, official 
Olympic souvenirs and plenty of colourful Union Flags.  
 

In historically rich cities like London, where many of the 
most successful hotels are historical institutions that have 
been welcoming guests for a 100 years or more, you 
expect things to progress at the same steady pace, with 
only the odd new hotel opening every few years! Not 
London! An impressive line up of new  5* hotels have 
recently opened their doors ready for business this year, 
with international names like Four Seasons and Corinthia 
adding to Londonôs already accomplished luxury hotel room 
portfolio, and existing properties like The Savoy and St. 
Pancras Renaissance completing extensive refurbishments. 
The latter, a Grade 1 listed building, originally designed by 
architect Sir George Gilbert Scott in 1873, has undergone 
an extensive refurbishment and restoration that recaptures 
the golden age of European rail travel. It is also located 
close to the Eurostar Terminal at St. Pancras Station. 
 

Other key properties include the former Metropole Hotel 
which has reopened as Corinthia Hotel London. A UK£300 
(EUú363) million 300-room property.  

Ÿ to page 04é 
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2012 A Year 
for London 

Ŷfrom page 03é 

The Dorchester Collection 
has added a 2nd property 
in the city, at 45 Park 
Lane, in the heart of 
Mayfair overlooking Hyde 

Park, just next door to sister hotel The Dorchester. Other 
new openings are set to continue over the next 2 years, with a 
new 202-room Shangri-La Hotel set to occupy floors 34 to 52 of 
the iconic 70-storey Shard building on the south bank of the 
Thames, and the 36 suite luxury townhouse, The Wellesley, 
planned for November 2012. The Chuan Spa at The Langham 
opened earlier this year and is the only spa in the city to 
incorporate the principles of traditional Chinese medicine into its 
treatments and décor. Finally, there is one hotel that needs little 
introduction; The Goring, the 101-year-old property chosen by 
the Duchess of Cambridge and her family for the night before 
the Royal Wedding. 
 

Wherever you go in London, one thing is for sure, you can find 
every cuisine you desire from around the world. Indeed, over 
the past few years there has been a lot said about the lack of 
true British cuisine. This is all changing with the revival of 
many classic English dishes and traditional restaurants 
opening offering these famous dishes. An increasing number 
of restaurants are embracing the governmentôs óBuy Britishô 
campaign, which means the food on your plate has been 
grown or produced within the UK to high organic standards. 
Britainôs food renaissance will be celebrated throughout 2012 
with a series of festivals showcasing the best of British cuisine. 
óFeast on the Bridgeô will see Londonôs Southwark Bridge host 
a 2 day food festival on 10-11September, with food from some 
of the UKôs best sustainable producers on show, as well as 
workshops, baking and live entertainment. The óLondon 
Restaurant Festivalô runs throughout the city in early October, 
celebrating the diversity of modern British cuisine, and the 
BBC Good Food Show takes place at London Olympia from 
23-27 November, where Britainôs top chefs put on shows and 
cooking demonstrations. 
For a truly British experience, London offers a twinkle of 
óThreatrelandô with many well known long running plays 
operas and musicals as well as new shows to suit all tastes. 
Londonôs West End has been the home of grand theatrical 
performances since the 16th Century, and the cityôs theatres 
now attract 14.3 million visitors per year.  
 

Finally, any trip to London would not be complete without a 
shopping trip to the one store synonymous with London; 
Harrods. The store started in 1834, when Charles Henry 
Harrod, a grocer and tea merchant set up his store. Today it 
is a major London landmark and offers shopping over 7 
floors and offers over 300 departments.  
 

Whatever you are looking for - London in 2012 has it all. 
There has never been a better time to visit this amazing city.  
by Caroline Laspas - editor @ TATW Monthly. ƴ 
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TOURISM AROUND THE WORLD Monthly is a 
global e-journal for the travel & tourism, M.I.C.E 
and exhibitions industries.  
 

It provides accurate, detailed, informative and 
useful information and is produced in English.  
Started in 1997 it has an ever-growing circulation. 
It is also the official global media support for 
several key exhibitions within the industry. 

 

̡M.I.C.E.

̢ ̡

1997

⁹ 
 
TOURISM AROUND THE WORLD Monthly ist 
ein globales e-journal für Reise und Tourismus, 
M.I.C.E und Messe und Ausstellungs Industrien. 
 

Es bietet akurate, detailierte, informative und 
brauchbare Informationen und ist hergestellt in 
Englisch. 
 

Seit dem Beginn im Jahre 1997 hat es eine 
kontinuierlich steigende Auflage. Es ist auch die 
offizielle globale Medium Unterstützung für viele 
Zielmessen und Ausstellungen inerhalb der 
Industrie. 
 

 

TOURISM AROUND THE WORLD MONTHLY 

Part of Laspas Associates.  

Aegean House, 71 Blandford Road, Teddington TW11 0LG, UK 
T: +44 208 943 9449 M: +44 7918 103703 E: info (@) 

tourismaroundtheworld.co.uk 

 

 
 

www.tourismaroundtheworld.co.uk 



 
 

 

The World 
Of Aviation 

PASSENGERS MAKE 
290 MILLION AIR TRIPS 
IN CHINA IN 2011  
Air passengers made 290 
million trips in China in 2011, 
up 8.2% from last year.  

Chinaôs aviation industry has witnessed a surge in passenger 
volume in 2011, with total air freight volume also having risen 
to rise 6.6% year-on-year to 57.4 billion tonnes/kms.  
Supported by the steady growth in passenger volume, 
Chinaôs aviation industry is expected to see a 5.1% growth in 
net profit to CNY45.6 (EUú5.65, UKÃ4.65) billion in 2011, 
offsetting rising fuel costs and the bad global market 
condition. A total of 76.5% of scheduled flights in China have 
been on time in the first 11 months of 2011, up 1.9% from 
the same period last year. Regulators will continue to 
improve flight punctuality and strive to increase the rate by 
2% during 2012. The CAAC expects air passenger volume to 
continue to grow by 10.3% to top 320 million in 2012, with air 
cargo volume up 10.1% to 63.2 billion tonnes/kms. 

 

LUFTHANSA TO HIRE TEMPORARY STAFF TO CUT 
COSTS As of 1st of January 2012, Lufthansa has hired 200 

flight attendants as temporary workers and has told 
passengers to be prepared for higher ticket prices as it finds 
ways to cut costs. This kind of contract seems to be necessary 
for Lufthansa to cut costs in order to be more competitive. 
This move could result in a new working model in Europe. 
 

EMIRATES ADD VIETNAM TO ITS GLOBAL 
NETWORK Emirates, one of the fastest growing 

international airlines continues its expansion in South East 
Asia with the addition of Ho Chi Minh City in Vietnam to its 
global network. Flights start from 4th June 2012. The Socialist 
Republic of Viet Nam has been one of the fastest growing 
economies in Asia, with Ho Chi Minh City, home to over 7 
million people recognised as its commercial capital. The daily 
non-stop flight, will allocated 27 Business Class seats and 
251 Economy Class seats. Emirates will offer tourists and 
business travellers, particularly from the Middle East, Africa 
and Europe, a convenient option to access Vietnam. Ho Chi 
Minh City offers tourists the ideal gateway to explore the 
wonders of Vietnam, be it the shopping options in the city, the 
various UNESCO World Heritage Sites of Hoi An, the islands 
of Halong Bay, the beaches of Nha Trang or the floating 
markets and restaurants of the Mekong River Delta. Ho Chi 
Minh City will be the Emiratesô 8th route launch in 2012, 
following on from Buenos Aires and Rio de Janeiro on 3rd 
January; Dublin on 9th January; Lusaka and Harare on 1st 
February; Dallas on 2nd February and Seattle on 1st March. 
 

BEIJING REDUCES DOMESTIC FUEL PRICES The 

Chinese government has cut domestic jet fuel prices to 
CNY7.360 (EUú1,30, UK£1.05) per tonne, down 3.83% from 
CNY7.653 (EUú0,95, UK£0.80) per tonne in December. This 

is the first fuel price reduction this year. Fuel costs comprise 
more than 40% of Chinese carriersô operating expenses. China 
Southern Airlines, which operates 80% of its flights on 
domestic routes, could see its fuel costs fall by CNY586 million 
annually. Air China and China Eastern Airlines, which operate 
70% of their flights on domestic routes, could also see their 
annual fuel costs reduced by CNY535 (EUú66, UK£55) million 
and CNY484 million, respectively. With the cut in domestic fuel 
prices, Chinese carriers announced they will decrease fuel 
surcharges accordingly. Chinaôs big 3 carriers will reportedly 
resume fuel hedging. 
 

EUROPE IS LEADING THE WAY AGAIN An aviation 

entrepreneur who has plans for a European hypersonic airliner 
is confident his project could in 2013 demonstrate that 
technological barriers can be overcome, but that current 
economic conditions may hold up the project. The European 
Space Agency's Lapcat programme is working on the A2 
aircraft, which aims to carry passengers beyond Mach 5 in 
long-range flight. The project is funded by both the European 
Commission and private investors, which have together 
backed Lapcat for EUú10 (UK£8.30) million. With economic 
forces working against it, ambition and desire are working for 
it. The European Commission wants to be an aviation pioneer  

that leads the world in innovation. As it is, Lapcat's funding is 
set to run out by 2013, when the project will be reviewed. It is 
then that the project's viability will have to be balanced against 
economic and political realities. The A2 aircraft would be 
powered by a hybrid engine design. The engine would use a 
turbojet for takeoff and to accelerate to supersonic speeds. 
Then a rocket would take the aircraft to Mach 6 or more, 
running on liquid hydrogen and air. Economic difficulties aside, 
the A2 is not expected to overcome all the challenges posed 
by hypersonic passenger flight for decades and is not forecast 
to fly until 2040. 

KOREAN AIR EXPANDS FROM THE UK Korean Air has 

confirmed that it will commence flying from London Gatwick 
Airport as of April 2012. The national carrier of South Korea is 
to launch 3 weekly flights from London Gatwick Airport (North 
Terminal) to Seoul. A Boeing 777 aircraft will be used on 
the route, providing a choice of 225 seats in Economy 
Class, 28 in Prestige (business) Class and 8 in First Class. 
Gatwick also recently announced that Hong Kong airlines 
will be launching all-premium flights to Hong Kong in March 
and Air China will launch non-stop, 4 weekly services to 
Beijing beginning 2nd May 2012. ƴ 
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Exhibitions 

News 
 

IME 2011 The 21st Interna-

tional Meeting Expo (IME 
2011), Japan's annual M.I.C.E 
destination tradeshow was held 
on 14-15 December 2011 at 
the Tokyo International Forum. 

Participating exhibitors include local cities and bureaus who 
promote conventions and tourism, convention venues, 
professional meeting organizers, hotels. It can contribute to 
the recovery and renaissance of the affected areas of Japan 
through the promotion of M.I.C.E and conventions. The 
Chiba Convention Bureau set up a booth again to represent 
Chiba. Various businesses and organisations from all over 
the country gather in one building to create a great chance 
for growth in M.I.C.E industry. 
 

MEETING OF 23 EUROPEAN DIRECTORS OF 
TOURISM IN VIENNA The annual meeting of European 

directors of tourism organised by European Cities Marketing 
and held in Vienna for the first time, attracted a record number 
of delegates. 23 destinations including 18 capital cities were 
represented. For the 5

th
 time - and after Dublin, Paris, Berlin 

and Copenhagen now for the 1
st
 time in Vienna - on 12 

December top tourism managers from 23 European 
metropolises convened at the Sofitel Vienna for the óAnnual 
Meeting of the Chief Executives of Capital and Major Citiesô to 
discuss the future perspectives of city tourism with their peers. 
The meeting organised by European Cities Marketing (ECM) 
was devoted to the theme of change management in city 
tourism organisations. The ECM meeting is held in a different 
European metropolis each year. Only 5 years after it was 
established, the meeting has become an essential networking 
platform for decision-makers in the marketing of European city 
destinations. Next yearôs meeting is scheduled to be held in 
Oslo on 10 December 2012. 
 

2ND ANNUAL NEW EUROPE TRAVEL MART (NETM 
ô12), 25-27 APRIL 2012, LJUBLJANA, SLOVENIA 
Registration is now open for the 2nd Annual New Europe 
Travel Mart (NETM ô12) in Ljubljana, Slovenia, at the Grand 
Hotel Union. NETM ô12 makes it easier for Buyers and Product 
Managers alike who are looking for new business 
opportunities to consider a part of the world that now offers 
great growth and product potential: óNew Europe.ô Why you 
should attend NETM ô12: 

 

- NETM ô12 is óstrictly businessô, 2 days of 20 minute pre-
scheduled appointments held in Suppliersô booth/stand 
óoffices.ô You see the Suppliers who you want to see. Itôs 
productive. Itôs personal. Itôs profitable.  

 

-NETM ô12 helps you meet senior sales executives who can 
make commitments, and who represent hotels, airlines, cruise 
companies, receptive operators, car rental firms, attractions, 
resorts, tourist boards, city and convention bureaus, and 

promotional organisations from Slovenia, Albania, 
Bosnia/Herzegovina, Bulgaria, Croatia, the Czech Republic, 
Estonia, Germany (New states), Hungary, Kosovo, Latvia, 
Lithuania, Macedonia, Moldova, Montenegro, Poland, 
Romania, Serbia, and Slovakia.  

-Every Buyer receives special óone-on-oneô personal attention 
that makes NETM ô12 unique and productive.  
 

CONVENTA IS GOING LIVE! Interactive CONVENTA TV 

is a progressive way to promote your services and to generate 
additional visits to your website. Conventa invite you to join the 
active congress community of congress decision makers and 
from January 2012 on follow its new media, CONVENTA TV. 
Viewers will be able to access CONVENTA TV through the 
Conventa web site and the web site of Kongres magazine as 
well as all supporting social media. It promises intriguing and 
educational video content all year long. Interactive 
CONVENTA TV aims to share original stories based on talks 
with interesting personalities, good practice examples or 
through different presentations of your destination. For a small 
fee one can upload videos of a congress facilities or existing 
ads. Furthermore, with the help of renowned journalist and 
Kongres magazine collaborator Robert Cotter, Conventa offers 
destination and congress facilities presentations in the form of 
interviews and reports. The interactive CONVENTA TV can 
offer additional support to your basic presentation at Conventa 
with a less formal story based on values and emotions that it 
can only display through video. There are different marketing 
packages for additional video promotions. Top position of the 
video material is promised to the first to take advantage of the 
progressive way of promotion. 
 

NEW EDUCATION PROGRAMME ANNOUNCED 
FOR AIME 2012 Organisers of the Asia-Pacific Incentives & 

Meetings Expo (AIME) have released the 2012 Education 
Programme schedule and speakers, which for the first time,  

 

has been developed in collaboration 
with major industry association 
partners, in an effort to make content 
even more relevant and useful to  

attendees. AIME has worked with its new association partners; 
the Association of Corporate Travel Executives (ACTE), the 
Professional Conference Organisers Association Inc (PCO) 
and the International Special Events Society (ISES) and its 
existing partners; Meetings & Events Australia (MEA) and 
International Congress and Convention Association (ICCA), 
who will provide one seminar each. For more information or to 
pre-register as a visitor for free, visit www.aime.com.au 
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Exhibitions 

News 
 

ASEAN TOURISM FORUM 
Pre-TRAVEX Registration 
Statistics Reveal A Robust 
ATF 2012 Event The newly 

constructed Golden Kawanua 
Exhibition Hall, venue for ATF 

2012 TRAVEX, is geared up to welcome over 1,400 TRAVEX 
delegates to Manado next week.  
Pre-TRAVEX registration statistics indicate that close to 1,000 
exhibitors, 390 buyers and more than 100 media delegates will 
fill the exhibition venue during the event. Representing quality 
travel trade and tourism organisations from across the world, 
these delegates will avail of business, learning and networking 
opportunities over the three action-packed days of ATF 
TRAVEX from 13 to 15 January.  

 
 

The exhibitor delegation will feature some 438 booths 
represented by 390 companies and properties across the 10 
ASEAN countries. Host country Indonesia and Thailand form 
the two largest national contingents with 112 and 92 exhibition 
booths respectively. Corporate exhibitors are also participating 
in a big way with some 65 exhibition booths. 
Destination ASEANôs growing reach and popularity is 
evidenced by buyer participation from four new countries this 
year; Bulgaria, Egypt, Kuwait and New Zealand. Asia-Pacific 
strongly displays its purchasing power, with 48% of buyers 
hailing from the region. This is followed by 37.6% of the 
buyers representing Europe.  
The event continues to draw the attention of international 
media as well. This year, media from 36 countries across the 
globe including first-time participants Bahrain and Indonesia, 
will cover ATF 2012, thus strengthening the eventôs reputation 

as the best platform for ASEAN exhibitors to showcase their 
products and services.  
The learning component of the event, ASEAN Tourism 
Conference (ATC), continues to stay relevant to the industry 
with this yearôs theme, óASEAN Goes Greenô. To be held on 
13th January from 0900 to 1200hrs, the conference will 
feature respected speakers from the industry. They are:- 
Keynote Speaker: Mr. Taleb D. Rifai, Secretary General of 
UNWTO  
Speakers 
Dr. Andy Nazarechuk, President of Asia-Pacific CHRIE 
Mr. Martin Craigs, CEO of PATA 
Mr. Tatsuro Nakamura, Senior Executive Director of the Board 
of JATA 
Mr. Jim Boyles, GM of Melia, Bali 
 

The speakers will share the latest information and insights on 
the regionôs constant efforts towards sustainable and eco-
conscious tourism. 
All ATF TRAVEX delegates can also look forward to a 
comprehensive array of networking and leisure activities, 
beginning with the complimentary city tours and friendly golf 
game on 12th January before official TRAVEX days begin. 
Hosted lunches, dinners and late night events will commence 
from 12th January onwards. 
For more information and programme updates on ATF 2012, 
visit www.atfindonesia.com ƴ 
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an 
interview 
with...  

 

An Italian in 
Hong Kong 

 

Mr. Giovanni Valenti, 
 

Pamela McCourt Francescone spoke with Giovanni Valenti, 
Ambassador Concierge at the Mandarin Oriental Hong Kong, 
China. 
 

 
 

ñA concierge must be what each guest wants him to be,ò says 
Giovanni Valenti with a smile. Valenti, the hotelôs Head 
Concierge for 32 years, who proudly wears the crossed keys 
of the Clefs dôOr but not his medal as Cavaliere della 
Repubblica Italiana, is now Ambassador Concierge at ñhisò 
Mandarin Oriental Hotel Hong Kong.       
Valenti is a modern Comte des Cierges - the keeper of the 
candles whose duty it was in the Middle Ages to open the 
door of the castle, a candle in his hand, and greet noble 
visitors - and he says the conciergeôs role has changed 
very little down the centuries.   
 

ñThe concierge is still the first and the last person a guest 
meets arriving and leaving a hotel.  A person to whom he can 
turn to for advice and help.  A person he can confide in.  In a 
certain sense a kind of confessor, someone guests can open 
up their hearts to, counting on the conciergeôs proverbial 
discretion and understanding.ò     
 

When did you decide to become a concierge? 

ñActually I did not plan it. It just happened. I was born in 
Messina and my family moved to Florence which was hit by 
a terrible flood on 4th November 1966. We lost our home 
and I lost my job so, as I had already done my military 
service, I decided to go to England. I was studying French 
and English and I was young and ambitious.ò      
Valenti spent three and a half years working in restaurants in 
London and then moved to Cannes where he worked as 
ma´tre dô for eight years. Then, one day, he got a call offering 
him a job in the Grill in the Mandarin Oriental Hong Kong. ñIn 
those days Hong Kong was another planet and I thought Iôd 
stay a couple of years.  But in 1981 I became Front Office 
Manager and shortly after, I went for 3 months to the Savoy in 
London, and became Head Concierge.ò   
 

And you are still here.  Why? 

ñBecause I love my work and I love people.  Whatever I do I 
do with passion. Iôm lucky because I am patient and I never 
lose my temper, and then I respect others as I do the people I 
work with. All the staff here are on the same level, from the 

managing director to the boy who cleans the windows, we are 
here because we are needed.ò 
 

What does it take to be a good concierge? 

ñYou must be alert, and a good listener. You must never 
interrupt a guest. When someone is upset or angry you have 
to listen to them, and take notes and then you try your best to 
solve their problem. Only by listening can you understand a 
personôs character. Iôm lucky to have a very good visual 
memory and I never forget a guest. I might not remember the 
name immediately - Iôm not a computer - but I can recognise a 
face or a voice, even after 20 years.ò    
 

What is the biggest stress in your work?   

ñPeople can be impossible sometimes, very demanding. And 
today they have very little patience, they are under a lot of 
pressure from work and they tend to want things immediately. 
For me nothing is impossible, as long as it is not illegal or 
immoral, but sometimes I have to play games with guests to 
diffuse situations.ò   

 
 
 

And what is the most satisfying part of your job? 

ñWhen people are happy, when I can make them happy. I love 
challenges which is why I enjoy playing tennis. The more 
demanding a guest is the more challenging the moment is.ò    
 

Has Internet changed the role of the concierge? 

ñNo, Internet has not changed our job. Of course people know 
more thanks to Internet, but they still want my human touch, 
they crave human contact. And they know that we are able to 
solve their problems faster and better than any computer!ò     
 

Tell me something difficult you have been asked? 

ñA guest who wanted a table the next day in a restaurant on the 
Cote dôAzur where you have to book months ahead. I managed 
to get it for him thanks to networking, through a fellow concierge 
who is also a member of the international concierge association, 
the Clefs dôOr. I called him and he called his friend who was the 
manager of the restaurant and I was able to tell our guest that 
he had his table. This is a perfect example of the importance of 
having the right connections. A concierge is not an island; he 
has to be the world! He is the person who shares the sorrows 
and the joys of the guests and my typically Italian happy 
disposition helps when things get difficult. When necessary I can 
be cheeky and even sarcastic, but never rude. You must always 
find just the right words, and never overstep the line.ò   
What makes the Mandarin Oriental unique? 

ñOur impeccable serviceò. 
In 32 years you must have met thousands of celebrities.  Who 
made the biggest impression on you?  
ñLady Diana. She had incredible class, and she was a real 
person.ò ƴ 
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